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Shopping Behaviors

Back-to-School (#B2S) shoppers no longer drive from store-to-store for pencils and notebooks.
Parents are shopping increasingly from the comfort of their tablet, laptop, or mobile phone, as
evidenced by the growing usage numbers compared to last year's survey.

O of consumers will
go back-to-school
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Most will shop in stores, but

about half will also shop online.
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Even when consumers buy in stores,

1 in 3 uses a mobile device while they shop.
Up 5% from 2014!

Here's how people use mobile devices while shopping:

36%

30% Read Product Reviews and Research Products
29% Manage shopping Listsor Coupons

29% ComparisonShop UsinganApp
27% RedeemCoupons 7

22% |Purchaselfems

z Mobile use while
19% [Oher 0 shopping has
risen in almost

every category
from 2014

And the digital connection doesn’t stop there.
1/3 of consumers share
B2S deals and purchases online.
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Of those who use live video tfechnology,
FaceTime was by far the most popular
live video app used when shopping.
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What else affects purchase decisions?

¥4:%/ Back-to-School Sales
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But at the end of the dav,
how much are B2S shoppers willing to spend?
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70% 75%

Will spend Do not Will spend
up fo $250 plan to buy less than $100
on clothes electronics on classroom supplies

Back-to-School shopping habits are increasingly
being influenced by online & mobile.

Marketers should consider their cross-channel media investments
to engage shoppers at home, on mobile devices, and in-store.

R A D I U M O N E I Back-to-School Survey
1452 Total Responses
WE KNOW YOUR NEXT CUSTOMER. Gender: 60% Female, 40% Male
Age: 20% 25-34, 22% 35-44, 20% 45-53,
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